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INSTRUCTIONS: Answer guestion one and any other two questions

QUESTION ONE (30 MARKS)

(a) Describe the external factors that influence therketing organization. Use local
examples. (10 marks)

(b) What constitutes the macro marketing system? 0 m(arks)

(c) Describe with examples the major trends and fotbes are changing the marketing
landscape in this age of relationships (1€ks)a

QUESTION TWO (20 MARKYS)

a) There are three main methods of collecting primdata: qualitative, survey and
experimentation. Explain each of them using example (6 marks)

b) The development of a new product is closely lintegrofitability for numerous reasons,
such as maintaining a flow of new product; beimgtfin the market; and by the experience
gained on new product introduction. Discuss thedes lwith profitability in relation to the
theory of product life-cycle. (14 marks)
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QUESTION THREE (20 MARKYS)

a) What is Marketing Mix? Describe the four P's of keding mix. (8 Marks)
b) Marketing Management operates within a macro anctanénvironment. Discuss six
macro environmental factors that affect marketictyies. (8 Marks)
c) Discuss four functions of channel members. Métks)

QUESTION FOUR (20 MARKYS)

a) Describe five bases that organizations use to segoo@sumer markets. (10 Marks)
b) Discuss four factors that an organization must labix evaluating its market segments.
(10 Marks)

QUESTION FIVE (20 MARKYS)

a) lllustrate through a diagram the stages of a prbliieccycle. Discuss the various stages
illustrated in your diagram. (12 Marks)

b) Describe the four characteristics of services. (8 Marks)
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